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Most of the workers in advertising, the media, retail, and fashion are women. Holding key marketing and
advertising positions, women shape the basic promotional appeal of almost every consumer product in
America.
How did the advertising business go from a handful of women in a man’s world to women working in
virtually every mass consumer goods industry in America in the space of the twentieth century? Ad Women
tells the story of how women have risen to the top of the advertising profession. Anyone who has followed
the rise of Mad Men's Peggy Olson from secretary to copywriter will be interested in the story of her real-life
counterparts.
Juliann Sivulka, a former marketing communications manager and now an advertising educator, describes
how, at the beginning of the twentieth century, the recognition of women as primary consumers resulted in
the hiring of more women to promote products aimed at the women’s market. At that time manufacturers
began to emphasize color, fashion, and style, while advertising embraced a new language of persuasion
aimed at women consumers. Soon agencies were recruiting an ensemble of businesswomen—copywriters,
product designers, merchandisers, fashion and beauty experts, home economists, editors, and publicists.
Through close collaboration with manufacturers, mass media, and retailers, they participated in developing
strategies to convince women to buy goods and wove their selling messages into women’s reading, shopping,
housework, and leisure activities.
Sivulka follows three key periods in the history of American advertising, which represent eras of major
social change for women (1880-1920, the 1920s, and the 1970s). She discusses the effect on advertising of
such controversial issues as the women’s movement, minorities, and consumer activism, and devotes an
entire chapter to the contributions to advertising of African American, Hispanic, and Asian American women
in the twentieth century.
Copiously illustrated with portraits of early ad women and examples of their work, this thoroughly
researched and engagingly written survey of women in advertising will fascinate marketing students,
women’s studies scholars, and everyday consumers.
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From reader reviews:

Cindy Johnson:

Do you have favorite book? In case you have, what is your favorite's book? E-book is very important thing
for us to be aware of everything in the world. Each reserve has different aim or even goal; it means that
reserve has different type. Some people feel enjoy to spend their the perfect time to read a book. These are
reading whatever they have because their hobby is reading a book. Consider the person who don't like
reading through a book? Sometime, person feel need book if they found difficult problem or even exercise.
Well, probably you'll have this Ad Women: How They Impact What We Need, Want, and Buy.

Chad Smith:

Information is provisions for individuals to get better life, information today can get by anyone from
everywhere. The information can be a information or any news even restricted. What people must be
consider whenever those information which is from the former life are hard to be find than now is taking
seriously which one works to believe or which one the particular resource are convinced. If you find the
unstable resource then you obtain it as your main information you will see huge disadvantage for you. All
those possibilities will not happen inside you if you take Ad Women: How They Impact What We Need,
Want, and Buy as the daily resource information.

Jeff Cunningham:

Do you have something that you enjoy such as book? The book lovers usually prefer to decide on book like
comic, brief story and the biggest you are novel. Now, why not seeking Ad Women: How They Impact What
We Need, Want, and Buy that give your enjoyment preference will be satisfied by means of reading this
book. Reading habit all over the world can be said as the method for people to know world far better then
how they react in the direction of the world. It can't be explained constantly that reading routine only for the
geeky man or woman but for all of you who wants to be success person. So , for every you who want to start
reading through as your good habit, you can pick Ad Women: How They Impact What We Need, Want, and
Buy become your personal starter.

Bonnie Wilson:

Is it you who having spare time subsequently spend it whole day through watching television programs or
just telling lies on the bed? Do you need something new? This Ad Women: How They Impact What We
Need, Want, and Buy can be the response, oh how comes? A fresh book you know. You are so out of date,
spending your spare time by reading in this brand-new era is common not a geek activity. So what these
publications have than the others?
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