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Market. Succeed. Repeat.

Can you measure the progress of your online campaigns in finite numbers? What percentage of your website
traffic is converted into sales? What is your cost-per-conversion rate? If you don’t already know the answers
to these questions, don’t worry—you will.

Internet strategist John D. Leavy challenges you to take a new approach to your online marketing—shifting
from doing more, to doing more of what works. Using Leavy’ s outcome-based strategies, learn how to create
dynamic marketing campaigns integrating metrics and milestones for continuous success. Leavy invites you
to uncover the absolutes behind building massive online awareness, attracting your target audience, and
capturing online sales.

“John Leavy’s masterful Outcome-Based Marketing is the most complete and accurate guide I’ ve

ever read about succeeding on the Internet without making silly and common errors.

I smply cannot imagine finding the pot of gold offered online without John’s superb information serving as
your compass and guide.”

—Jay Conrad Levinson, The Father of GuerrillaMarketing, Author, Guerrilla Marketing series

“By the time you get down to chapters 20-ish through 25 or so, you'll have to cancel your cable subscription.
Leavy has you doing aton of stuff that is going to blow your business up, whether you’ re still working for
The Man, or whether you' re going to do this for yourself.”

—Chris Brogan, President of Human Business Works and co-author of New Y ork Times bestseller Trust
Agents

“Outcome-Based Marketing is the breakthrough book on how to sell more, faster and easier, on the internet,
against any competition.”
—Brian Tracy, Author, The Psychology Of Selling

“It’ s not often you read a book that is focused on results. Too often, marketing, communication, and
everything in between is seen as an expense. But John Leavy’ s tools help you take your efforts

from the expense line on your P& L to the investment line on your balance sheet. It's a must-read for anyone
using the web to grow their business.”

—Gini Dietrich, Chief Executive Officer of Arment Dietrich, Inc., and author, Spin Sucks

John D. Leavy isthe founder of InPlainSite Marketing, www.inplainsitemarketing.com, aleading internet
presence management firm, where he specializes in developing strategies related to strategic marketing, pay-
per-click advertising, social media, web design, and search engine optimization. Learn more about John D.
Leavy at www.johnleavy.com.
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From reader reviews:
Tommie Payton:

Have you spare time to get a day? What do you do when you have far more or little spare time? Y es, you can
choose the suitable activity with regard to spend your time. Any person spent their very own spare time to
take a stroll, shopping, or went to typically the Mall. How about open as well as read a book entitled
Outcome-Based Marketing: New Rules for Marketing on the Web? Maybe it is for being best activity for
you. Y ou know beside you can spend your time together with your favorite's book, you can smarter than
before. Do you agree with it is opinion or you have some other opinion?

Maria Lacher:

The e-book untitled Outcome-Based Marketing: New Rules for Marketing on the Web is the publication that
recommended to you to see. Y ou can see the quality of the e-book content that will be shown to you actually.
The language that writer use to explained their ideas are easily to understand. The article author was did a lot
of analysis when write the book, so the information that they share for your requirements is absolutely
accurate. Y ou also could possibly get the e-book of Outcome-Based Marketing: New Rules for Marketing on
the Web from the publisher to make you far more enjoy free time.

Gail Boutwell:

A lot of people always spent their free time to vacation or maybe go to the outside with them family
members or their friend. Did you know? Many alot of people spent they will free time just watching TV, or
maybe playing video games all day long. In order to try to find a new activity here islook different you can
read abook. It isreally fun to suit your needs. If you enjoy the book that you just read you can spent 24
hours aday to reading a publication. The book Outcome-Based Marketing: New Rules for Marketing on the
Web it israther good to read. There are alot of folks that recommended this book. We were holding
enjoying reading this book. If you did not have enough space to create this book you can buy the e-book.

Y ou can mOore easily to read this book from a smart phone. The priceis not too costly but this book has high
quality.

Mar cie Johnson:

Outcome-Based Marketing: New Rules for Marketing on the Web can be one of your beginner books that are
good idea. All of us recommend that straight away because this publication has good vocabulary that will
increase your knowledge in language, easy to understand, bit entertaining but delivering the information. The
article writer giving hig’her effort to put every word into enjoyment arrangement in writing Outcome-Based
Marketing: New Rules for Marketing on the Web nevertheless doesn't forget the main stage, giving the
reader the hottest in addition to based confirm resource facts that maybe you can be among it. This great
information could drawn you into completely new stage of crucia contemplating.
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